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When NBC revealed the first part of its 2009/2010 lineup and Dick Wolf's "Lost & Found" was not in 

it, fans of "Law & Order", "Battlestar Galactica" and Katee Sackhoff decided to take action. A "Save Lost & 

Found" campaign launched on May 5th in an attempt to draw the network's attention and get the 

producers to reconsider. Less than a week later, the petition has reached over 400 signatures and the 

website has been visited by more than 3700 people.

"Lost & Found" follows Detective Tessa Cooper, a brilliant crime solver, who has become a loose 

cannon in the eyes of her superiors because of  her unorthodox methods and lack of boundaries.  After 

repeatedly refusing to play by the book, Tessa is banished to the John Doe division, where the victims have 

no  names.  The  cast  includes  Katee  Sackhoff  ("Battlestar  Galactica"),  Emmy  Award  winner  Brian  Cox 

("Manhunter"), Damon Herriman ("House of Wax"), Josh Cooke...

First started in support of the cast and crew of the show, the campaign soon acquired an additional 

dimension  when  non-profit  organizations  and  volunteers  working  with  the  missing  and 

unidentified joined the movement. Deeply aware that "Lost & Found" could bring a whole new light to 

their cause, they begun leaving testimonies on the petition and spreading the words around them. The 

website now receives around 800 visitors from over 50 different countries every day.

NBC just decided they were not going to pick up David E. Kelley's "Legally Mad", another show that 

was missing in the May 4th lineup, which means both that "Lost & Found"'s fate is still in the balance, and 

that the campaign may not have until May 19th to make a difference. NBC Universal still has the option to 

pick up "Lost & Found" and broadcast it on another channel such as USA Network, but it is considered a long 

shot.

Supporters of the campaign keep sending emails and postcards to NBC to show the producers that 

"Lost & Found" would do great if given the chance. However, as the show has not aired yet, their resources 

are limited and what they need to be heard is for the media to talk about the campaign. If they succeeded in 

their attempt to change NBC's mind, it would be a first in the history of television.

For more information on the campaign :

www.lostandfound-online.com

CONTACT
Sarah Vauzelle – sarah@kateesackhoff.fr


